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Application of Text
in Packaging Design
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In packaging design, text and fonts are
indispensable design elements.
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1. Text Classification ® Based on the needs of
packaging decoration design,

- - text can be classified into

basic text, data text, and
explanatory text.
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Basic text primarily refers to the
product name, brand name, and
manufacturing company name, usually
arranged on the main display surface
of the packaging.
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1. Text Classification
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Data text includes detailed information such as product
ingredients, capacity, model, and specifications, often

arranged on the sides, back, or front of the packaging.

As a key element for conveying product information, this type of text must
be clear and concise to facilitate consumer reading.
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1. Text Classification
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T (21 straightforward and concise. This type of text is
: generally printed and not usually arranged on the front of
the packaging.
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2. Text Functions
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Text in packaging design primarily

has two functions: conveying
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information and enhancing
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aesthetic appeal.
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2. Text Functions
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Firstly, text can directly communicate
key information about the product,
such as brand name, production date,
and usage instructions. Through visual
flow and reading habits, this text can help
consumers quickly grasp basic product information
and improve efficiency during the purchasing
process.
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2. Text Functions
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Secondly, as a design element, text can enhance the overall visual effect of the
packaging. By selecting different fonts, sizes, and arrangements, and combining
them with other design elements such as color and material, text can create a
unique visual impression, highlight product characteristics, and attract consumer
attention.
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3. Design Essentials
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When using text in packaging design, the following
points should be noted:
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2. The font style should be consistent with the packaging
content. For example, traditional and high-end products should use more
stable fonts, while young and trendy products can use more lively and
personalized fonts.
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3. Design Essentials

XFNEREFERTY, HTHE. REEREALTERN
FERIAZHANNF, URFHEEENEIREE.
Text should be concise and clear, making it easy to read.

Avoid overly complex fonts or difficult-to-read text, as this can negatively
impact the consumer's reading experience.
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3. Design Essentials
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The font style for the same name and
content should be uniform. This

consistency can enhance the overall packaging
coherence and improve the consumer's reading

experience.
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In packaging decoration design, the appropriate use of text and fonts not only
effectively conveys product information but also enhances brand image and product
value.
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