YES5ZER
Text and Fonts



VE_RARXTUNEEZARED, IBK
MBETALHNERE, XHMBHE
Text 1s a crucial element of human

culture that records and conveys
thoughts, culture, and history.
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Initially, these texts appeared as graphical forms,
evolving over time into different writing systems
such as ideographic and phonetic scripts.
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C The evolution of writing can be traced
back to ancient pictographs, such as
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Egyptian hieroglyphs and Chinese oracle
bone script.
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In the development of Chinese characters, the oracle bone script is one of the earliest
forms, which later evolved into bronze inscriptions, seal script, clerical script, and

regular script.
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These different script forms each have unique characteristics, showcasing the artistic

charm and cultural significance of Chinese characters.
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Besides Chinese characters, there are
many other writing systems in the world,
such as the Latin alphabet, Cyrillic
alphabet, and Arabic script. These writing
systems have evolved in various ways, but they all
capture and express human thoughts, culture, and
history.
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A font refers to a specific style used in writing, including different
typefaces, sizes, colors, and weights. Font design is an art form that requires
innovation and an aesthetic perspective. In packaging design, fonts play a crucial role, influencing

the overall image and feel of the product.
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The choice of fonts in
packaging design typically
depends on the product type,
brand image, and target market
needs.
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For example, simple and easy-
to-read fonts are suitable for

fast-moving consumer goods

or mass-market products.
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Some unique and interesting
fonts are more suitable for

creative or high-end products.
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Additionally, the size,
weight, and color of the
font should coordinate with
the overall packaging
design to enhance its visual
impact and appeal.
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Additionally, the size, weight, o2 RIRKILARHIK
and color of the font should EE) BEVERAT AR K

coordinate with the overall
packaging design to enhance its
visual impact and appeal.
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Besides the traditional basic font classifications, modern typography has evolved to include new
categories and styles, such as handwritten fonts, graffiti fonts, and decorative fonts.
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These fonts can create a unique atmosphere

and feel, providing more options and
possibilities for packaging design.
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In conclusion, choosing fonts for
packaging design requires consideration
of the product's characteristics, brand
image, and target market needs.
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Through meticulous design and appropriate
layout, the visual impact and appeal of
packaging can be enhanced, boosting product
sales and brand value.
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