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Decoration Color
Composition
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Color 1s the most distinct and sensitive visual element 1in
presenting the overall image of a product.
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Packaging decoration design express
various product characteristics
through the symbolic and emotional
features of color. These designs are
made up of three basic elements: hue,
brightness, and purity, resulting in

siX primary tones.
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1. Bright Tone
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As the name suggests, a bright tone
consists mainly of high-purity
colors. It is determined by which
wavelength predominates in the
reflected light.




Y 2 Bta in s HAE B

j
Y  Guangxi Economic and Trade Vocational Institute

3

SB3Sts8lag

2y

BXRHWAAIEH, ERATI
ERmEAAS .
TRIEKEETEHEHNRE, BAR o
MENEENEE, CRETHEAR Vivid colors attract
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Different wavelengths produce children or children's
diffgrent color perceptions. ‘T(‘)ne ‘is a accessories.

crucial feature of color, defining its
fundamental characteristics and
evoking feelings of vividness,
excitement, freshness, vivacity, and
energy.




(2 7 B2 Win sk UARE 10

4/ Guangxi Economic and Trade Vocational Institute

L |
2. i
2. Gray Tone
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Gray tones belong to the middle colors and
evoke feelings of solitude, steadiness,
clarity, simplicity, and weakness.
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Gray tones are elegant and simple, often
used in high-end products.
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3_. Cool Tone
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Cool tones give a refreshing feeling and

include blue, green, purple, and
combinations of these colors. Cool tones are
clean and refreshing, commonly used in cold beverages.
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Warm tones, characterized by their advancing
nature, give a sense of expansion, warmth,

4 ~ ~ rm T n proximity, embrace, and softness. Warm tones are
¢ a O e often rich and lively, frequently used in food

products.
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— . EE 'L :é: In a lightful tone, white and gray occupy a large portion of the image, with less
o J I black.
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° This tone emphasizes a bright and cheerful atmosphere. Warm tones are light and joyful,
Lightful Tone oo
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6. Dark Tone
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® In the dark tones of the image, the black areas
cover a significant portion, comprising around
25% of the total area.
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® Bright white areas are often used to highlight
the main subject, serving an emphasizing role,
and sometimes providing contrast.
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® Dark tones evoke feelings of heaviness, depth,
and sorrow; they can also create a mysterious
or eerie atmosphere, frequently used in
industrial products.
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Based on an understanding of these six basic tones,
various combinations and variations can be used to
choose suitable color schemes according to the

different attributes of the product.
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Pharmaceuticals are
well-suited for
packaging with white as
the dominant color,
symbolizing cleanliness,

hygiene, and reliable
efficacy.
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Cosmetics often use
soft, middle tones to
convey elegance,
luxury, and high
quality.
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Food packaging primarily uses warm colors

with vivid and rich hues to highlight the
freshness, nutrition, and taste of the food.
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Alcoholic beverages are well-suited for
light-colored packaging, indicating rich and
exquisite craftsmanship.
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3. Hardware and electrical products often
employ blue, black, and other subdued colors
to signify solidity, precision, and durability.
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4. Children's product packaging frequently

uses bright, contrasting pure colors, aligning
with children's psychological preferences.
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Thank you for
watching.



