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Packaging Design
Process
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Product packaging design 1s a crucial
aspect of a product's overall image.
Good packaging design can not only
increase the product's added value and
market competitiveness but also enhance
consumers' trust and desire to purchase.
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1. BRI
1. Needs Analysis
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Needs analysis 1s the first step in product
packaging design. It mainly includes analyzing the
product's positioning, target users, competitors,
packaging form, and functionality.
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I. Needs Analysis
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During the needs analysis phase, market
research and user research are conducted
to gain deep insights into the target
users' needs and psychology, providing a
strong foundation for subsequent design
work.
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2. BEZWI
2. Concept Design
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® C(Concept design is primarily based on brand image and market

positioning, creating packaging styles, colors, and materials
that match the product's characteristics and market demands.
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2. Concept Design
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Additionally, concept design must consider factors such as

environmental friendliness, safety, practicality, and cost
control to achieve optimal design results.




angxi Economic and Trade Vocational Institute

(12 7 B12 8 in 2k HAE 1

n

FE It EERSITTAEM E, #—PHNKEREITREIE.

Detailed design further refines the packaging design based on the concept design.
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Detailed design must emphasize the overall effect, striving to balance aesthetics with
practicality.

XEEMEEZE. £l AU XF. BREFFENEFRRT, UREEERS5~RNEERME. A
WERE.

This includes specific designs for the packaging box shape, structure, appearance, text, and graphics, as
well as considering the fit between the packaging and the product, and the user experience.
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4. FRLEHE
4. Material Selection

® HEIRFBEMBE, FTEZEE
A BRE. ENEMFEEF

® When selecting packaging

materials, factors such as cost,
quality, aesthetics, and
environmental friendliness must

be considered.
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4. T RLEHE

4. Material Selection
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® Specifically, it is necessary to consider the
characteristics and positioning of the product
when choosing appropriate materials and
processes. This ensures that the packaging not
only effectively protects the product but also
enhances its added value and market
competitiveness.
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5. Sample Production
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Sample production is the key step in turning a
design concept into reality. At this stage, actual

packaging samples are produced based on the design plan,
undergoing multiple adjustments and refinements.
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5. Sample Production
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Precision and effect are crucial in
sample production, while also
considering the feasibility of the
production process and techniques.
Once the sample is confirmed, it can move into

the mass production phase.
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6. Mass Production
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Mass production requires a focus on quality and cost control,
along with ensuring timely delivery.
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During the production process, strict monitoring

of raw material procurement, processing, and
transportation is necessary to ensure product
quality and production efficiency.
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6. Mass Production
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The product packaging design process is systematic and comprehensive, with each stage
affecting the final design outcome and product quality.
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Thank you for
watching.




